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The ‘INDIA 2.0’ project: ŠKODA AUTO assumes
responsibility for the Indian market on Volkswagen
Group’s behalf
› The task highlights the level of trust that Volkswagen Group’s management places in the
expertise of the ŠKODA team
› ŠKODA AUTO is taking over responsibility for the MQB A0 platform, initially with a focus on India
› Technical development will predominantly take place in India
› Together, ŠKODA AUTO and Volkswagen are pursuing the plan for the future for India
› First ŠKODA model based on the MQB-A0-IN platform will be introduced as early as 2020
Mladá Boleslav/Aurangabad/Mumbai: 22 June 2018 – Going forward, ŠKODA AUTO is taking
on an even more important role for Volkswagen Group in the development of the Indian car
market. As part of the ‘INDIA 2.0’ project, Volkswagen Group’s position in this important
growing market is to be strengthened for the long term. “Volkswagen Group has tasked us
with this responsibility, thereby highlighting the level of trust that Volkswagen Group’s
management places in the expertise of the ŠKODA team,” said ŠKODA CEO, Bernhard
Maier, after the Board of Management and Supervisory Board had given the project the goahead. Around one and a half years ago, ŠKODA AUTO was tasked with developing a
sustainable model campaign for the ŠKODA and Volkswagen brands in the Indian volume
segments.
All models designed and produced locally in India in the future will be based on Volkswagen
Group’s MQB platform, which already fulfils the stricter legal requirements for India that come into
force in 2020. With the ‘INDIA 2.0’ project, ŠKODA AUTO is also taking over responsibility for the
sub-compact MQB A0 platform, initially with a focus on India (MQB-A0-IN). Preparations for the
India-based development and production of the new, technologically pioneering volume models for
the ŠKODA and Volkswagen brands are already in full swing. The introduction of the first ŠKODA
model based on the A0-IN platform is scheduled for 2020.
“We are firmly convinced that – after one and a half years of intensive work – together with
Volkswagen we now have a suitable approach to bring the right vehicles into the Indian market at
the right time. We will present the first model built on the new MQB-A0-IN platform as early as
2020,” said ŠKODA AUTO CEO, Bernhard Maier, adding, “I am confident that we can make the
‘INDIA 2.0’ project a success.”
The project will be headed by the Managing Director of ŠKODA AUTO India Private Ltd, Gurpratap
Boparai, who has extensive leadership experience in the Indian car market.
What are the fundamental advantages of the MQB? By standardising components, dimensions and
production processes, costs are lowered and production times are reduced. Furthermore, the MQB
increases flexibility when developing new vehicles. Most of the technical development will take
place in India.
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The continued internationalisation of ŠKODA AUTO is one of the cornerstones of its 2025 Strategy.
In 2017, ŠKODA AUTO was able to increase deliveries in India by more than 30 per cent compared
to the previous year. The growing sales figures in India emphasise that the ŠKODA model range is
attractive for Indian customers and provides an excellent foundation for further growth.
The ŠKODA brand has an excellent starting point for the planned growth in India: active on the
Indian subcontinent since 2001, the brand has consistently increased sales in recent years. Last
year, a total of 17,100 ŠKODA vehicles (+31.4%; 2016: 13,000 units) were delivered to customers
in India. The first ŠKODA cars were sold there way back in the 1930s. Today, Skoda Auto India
Private Ltd offers four ŠKODA models: the RAPID, OCTAVIA, SUPERB and, since October 2017,
the KODIAQ. The RAPID is produced at the Pune plant, whilst the OCTAVIA, SUPERB and
KODIAQ models are manufactured in Aurangabad, which is also where the company’s
headquarters are located.
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The ‘INDIA 2.0’ project: ŠKODA AUTO assumes responsibility
for the Indian market on Volkswagen Group’s behalf
Gurpratap Boparai took over the role of Managing Director of Skoda
Auto India Private Ltd (SAIPL) in April this year.
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ŠKODA AUTO
› Is one of the longest-established car manufacturers in the world. The company was founded in 1895 – during the
pioneering days of the automobile. Today, the company’s headquarters remain in Mladá Boleslav.
› Delivered more than 1.2 million vehicles to customers worldwide in 2017.
› Has been a part of Volkswagen Group since 1991. Volkswagen Group is one of the most successful vehicle
manufacturers in the world. ŠKODA AUTO, in association with the Group, independently manufactures and develops
vehicles, as well as components, engines and gear transmissions.
ŠKODA AUTO India
› Has been operating in India since November 2001 as a subsidiary of ŠKODA AUTO a. s. Czech Republic
› ŠKODA AUTO India has 4 models on sale in India – ŠKODA SUPERB, ŠKODA OCTAVIA, ŠKODA RAPID and
ŠKODA KODIAQ
› Has a network of 70 sales and 70 service outlets across the country and has sold over 249,588 units since
November 2001
› For more information please visit www.ŠKODA -auto.co.in
› ŠKODA India FB Page - https://www.facebook.com/ŠKODA india
› ŠKODA India corporate communications twitter Handle - https://twitter.com/ŠKODAIndia PR
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